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This guide should be used as a reference for all key web design initiatives going forward and should be shared company-
wide. This document is proprietary and confidential.

This document outlines the 
guidelines for brand asset 
treatment on RTDNA’s 
website.
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It is a simple, powerful statement that encompasses the 
words, aesthetic, and principles in which the brand aligns. 
The brand position tells a story about RTDNA as an 
organization, and it lives in everything we do, including 
how we visually present ourselves to our members and 
audiences.

What is a “brand position?”
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Bold.
Engaging.
Clean.

Our brand position 
on the web

Web Brand Position

This position helps to define the RTDNA 
brand into a presence that while new, 
feels as if it has always been present. 
RTDNA is a respected leader in the 
industry, acting as the voice on key 
issues. This should all be represented 
in its visual style and achieved by 
incorporating confident and bold colors, 
established type, and imagery that 
focuses on the people in the industry 
and everyday individuals impacted by 
RTDNA’s work. We are respectful, but 
are not afraid to lead and make our voice 
known.
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How We Look
The first impression is everything.
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Our web identity consists of multiple 
elements, including logo, typefaces, 
color, and imagery.

Each element is important. However, 
when utilized together, they create 
the full RTDNA experience.

The RTDNA icons were created 
uniquely for our brand - they are a 
nod to our old logo and incorporate 
the bolder secondary colors in our 
palette. 

The RTDNA website uses “modules” 
to chunk information on the page 
as the user scrolls. Modules can be 
added or removed from any page on 
the site.

AaBbCcDdEeFfGgHhIiJjKkLlMmN-
nOoPpQqRrSsTtUuVvWwXxYyZz 
?!#@ 0123456789

AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoP-
pQqRrSsTtUuVvWwXxYyZz ?!#@ 0123456789

Poppins Bold

Red Hat Text 
Regular

Brand Elements

Logo

Iconography

Web Typefaces

How We Look - Brand Elements
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Example of Usage
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Example of Usage Continued
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Photography and accents are vital parts of 
our visual communication.

Imagery 
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A picture is worth a 
thousand words

Compelling.
Diverse.
Authentic.

How We Look - Key Imagery Principles
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•  Shows collaboration and diversity-focused 
     people and actions that represent 
different interest groups across the industry.
•  Is authentic in subject matter.
•  Has an interesting scale and composition.
•  Includes representation of industry workers 
     interacting with relevant and modern 
     technologies.

Appropriate Imagery

How We Look - Great Imagery How We Look - Design Accents
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We use an asymmetrical circle and triangle 
pattern design element throughout the 
website. 

The RTDNA icons were created with these 
elements uniquely for our brand - they are 
a nod to our old logo and incorporate the 
bolder secondary colors in our palette. 

As of now, these design accents are used 
only in icons. However, they could have 
additional use cases in the future - image 
overlays, module backgrounds, etc.

Design Accents 

How We Look - Design Accents

Asymmetrical Circles Triangle Patterns
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Colors
We are vibrant when it matters.
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Our colors are key assets that help 
us create a unique visual identity. 
RTDNA Navy Blue and RTDNA Light 
Blue are used for background color-
blocking throughout the site, in 
addition to buttons and forms. Black 
and White are used for typography, 
including headers, subheaders, and 
body copy.

The RTDNA Bright Blue is used for 
hover states throughout the website.

RTDNA Gold and RTDNA Orange are 
used as accents throughout the site 
(category tags, for example).

Palette

How We Look - Palettes

Primary Swatches

Secondary Swatches

RTDNA Navy Blue RTDNA Light Blue

RGB: 0, 68, 123

RGB: 16, 102, 255 RGB: 247, 248, 249

RGB: 255, 208, 112 RGB: 255, 119, 16

CMYK: 100, 45, 0, 52

CMYK: 90, 60, 0, 0 CMYK: 2, 1, 1, 0

CMYK: 0, 18, 56, 0 CMYK: 0, 53, 94, 0

RGB: 211, 225, 234

CMYK: 10, 4, 0, 8
Hex: #00447B

Hex: #1066FF Hex: #F7F7F7

Hex: #FFD070 Hex: #FF7710

Hex: #D3E1EA

RTDNA Bright Blue RTDNA Light Grey

RTDNA Gold RTDNA Orange
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Poppins Bold and Red Hat Text Regular say it all.

Typography
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We use Poppins Bold as our primary 
typeface for all headlines.

We use Red Hat Text Regular for 
all body copy, caption, callouts, 
subheaders and bullet list items. It 
can also be utilized within hero image 
modules.

Poppins is used occasionally for 
subheaders and calls to action.

Typefaces
Poppins Bold

Red Hat Text Regular

AaBbCcDdEeFfGgHhIiJjKkLlMmN-
nOoPpQqRrSsTtUuVvWwXxYyZz ?!#@ 
0123456789

AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPpQqRrSsTtUuVvWwXxYyZz ?!#@ 0123456789

How We Look - Typefaces
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Sentence casing is preferred over 
all-caps treatments. All-caps can 
look abrasive and provide difficulty in 
reading. 

Leading is the space between lines 
in a block of text. Headlines should 
always use 100% of the size of the 
font for line spacing. Paragraph and 
bullet point treatments should use 
185% minimum (e.g. paragraph set at 
18pt should use 32pt Leading).

Tracking is the spacing between 
letters. All type treatments should 
use 0 tracking.

This is an example of H1 
typography with Poppins Bold 
used at 42 pt. Leading is set at 100% 
at 52 pt with 0 tracking.

This is an example of H2 typography with 
Poppins Bold used at 34 pt. Leading is set at 
100% at 44 pt with 0 tracking.

This is an example of H3 typography with Poppins 
Bold used at 30 pt. Leading is set at 100% at 40 pt 
with 0 tracking.

This is an example of H4 typography with Poppins Bold 
used at 26 pt. Leading is set at 100% at 36 pt with 0 tracking.

General Styling

How We Look - General Typeface Styling
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This is an example of body copy with Red Hat Text Regular used at 20 pt. Line spacing is 
set at 185% at 30 pt with 0 tracking.

This is an example of typography with Red Hat Text Regular used at 16 pt for bullet point styling. Leading is 

set at 185% at 30 pt with 0 tracking.

General Styling 
Continued

How We Look - General Typeface Styling

Category Tags

Buttons/Drop-Downs
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People will know us by our mark.

Logo
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In some cases, the first impression 
audiences will have of RTDNA is 
through our logo. It is the primary 
vessel to help others identify our 
organization visually.

To preserve integrity of the logo, 
it is vital that no other logo or type 
interfere with its space. When a 
graphic is used behind the logo, 
make sure that both the lockup and 
text are clearly visible and legible.

Minimum digital size varies in dots per inch (dpi), but should 
be kept at ~130px width minimum.

Logo
Horizontal Logo with Clearspace

Horizontal Logo Stacked with Clearspace

Vertical Logo with Clearspace

Minimum Size

How We Look - Logo
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In some cases you will need to 
use an alternate version of either 
our vertical or horizontal logo. For 
example, when creating a brief 
in black and white, it might be 
necessary to use the knockout 
version of the logo.

Included here are alternate versions 
of both our horizontal and vertical 
logo.

Alternate Logo Options
Alternative Vertical Logo Options

Alternative Horizontal Logo Options

How We Look - Logo
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Consistency is key to commuicate 
our brand values and goals to our 
audience. Even the slightest change 
in presentation can detract from our 
message, so it is vital to keep within 
clear guidelines of logo usage. Omission of Logo Elements

Unapproved color treatment(s)

Disproportionate warping of logo

Style treatments to the logo

Manipulation of logomark orientation

Improper Logo Usage

How We Look - Improper Logo Usage
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Thank you.


