Harnessing Al to Source and Develop

NEW MEMBER
LEADS
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to artificial intelligence

(Al) to streamline the process of
sourcing and developing new
membership leads. Al-powered
tools enable associations to
identify potential leads more
effectively, nurture them through
personalized experiences, and

ultimately convert them into

engaged members. This article

identifies specific tools and ex-
amples of how Al can source and
develop leads for new associa-
tion members.
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Al Tool #1: Data Analysis

Utilize AI algorithms to analyze vast
amounts of data and identify potential
leads based on demographic informa-
tion, online behavior, and engagement
with your association’s content.

Example: A professional association for
marketing professionals could use Al to
analyze social media data and identify
individuals who frequently engage with
marketing-related content, signaling

a potential interest in joining the
association.

Al Tool #2: Predictive
Lead Scoring

Implement predictive lead scoring
models to prioritize leads based on their
likelihood to join the association. By
analyzing data from past interactions
and behaviors, Al algorithms can assign
scores to leads, indicating their interest
and readiness to join.

Example: An association for technology
professionals could use predictive

lead scoring to identify leads who have
attended webinars, downloaded white-
papers, or interacted with member-
ship-related content on the association’s
website.

Al Tool #3: Personalized
Email Campaigns

Utilize Al-driven email marketing
platforms to deliver personalized email
campaigns tailored to the interests

and preferences of potential leads. By
analyzing data on past interactions and
behaviors, Al algorithms can dynamical-
ly generate email content that resonates
with each individual lead.

Example: A trade association for the
healthcare industry could use Al to
personalize email campaigns based on
a lead’s specialty, geographic location,
and areas of interest.

Al Tool #4: Chatbots for Lead
Engagement

Deploy Al-powered chatbots on your association’s website

to engage with potential leads in real time and provide
instant support and information. Chatbots can answer
common questions, provide information about membership
benefits, and guide leads through the registration process.

Example: An association for finance professionals could
use a chatbot to assist website visitors with questions about
membership fees, benefits, and events.

Al Tool #5: Al-Powered Content
Recommendations

Leverage Al-driven content recommendation engines to
deliver personalized content experiences that nurture
potential leads and showcase the value of membership.

By analyzing data on past interactions and preferences, Al
algorithms can recommend relevant articles, webinars, and
resources that align with each lead’s interests.

Example: A professional association for project manage-
ment professionals could use Al to recommend articles
and case studies on project management best practices to
potential leads interested in advancing their careers.

New Tools for a New Time

Artificial intelligence offers association professionals power-
ful tools to source and develop leads for new members more
effectively. Embracing Al technologies will enable associa-
tions to drive membership growth and ultimately thrive in an
increasingly competitive landscape.
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(ect: Chats GFPT 3.

ChatGPT 3.5 is an advanced artificial intelligence language
model developed by OpenAl. Built upon the groundbreaking
GPT-3.5 architecture, ChatGPT is designed to understand
and generate human-like text across a wide range of topics
and contexts. With its vast knowledge base and natural
language processing capabilities, ChatGPT 3.5 serves as a
versatile tool for communication, creativity, education, and
problem-solving.

Grammarly is a leading digital writing assistant that helps
individuals improve their communication skills. Developed
by a team of linguists and engineers, Grammarly leverages
advanced algorithms to provide real-time suggestions for
grammar, spelling, punctuation, clarity, and style. Whether
writing emails, essays, reports, or social media posts, Gram-
marly offers personalized feedback to enhance the overall
quality and effectiveness of written communication.
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Content Creation
& Editing Process

This article was drafted by Chat GPT 3.5. The
following prompts were used, the last one
resulting in the article:

Prompt 1

Please write an article for association professionals
that gives practical examples of how they can use
artificial intelligence to recruit new members and
retain existing members. RESULTS TOO BROAD

v

Prompt 2

Please write an article for association professionals
that provides detailed strategies with examples for
how they can use artificial intelligence to recruit
new members. RESULTS BETTER BUT STILL
BROAD

v

Prompt 3

Please write an article for association professionals
that provides detailed strategies with examples for
how they can use artificial intelligence to source
and develop leads for new members. FOCUSED
PROMPT RESULTED IN USEFUL CONTENT

Polishing the Content:

1. A human editor reviewed the article for
content and flow and removed extraneous
language. (Chat GPT 3.5 tends to be wordy
and is sometime repetitive.)

2. Grammarly reviewed the article for spelling,
grammar and readability and made recommen-
dations.

3. The human editor determined which recom-
mendations to accept and which to reject.
Grammarly ultimately scored the writing
quality at a 100 and deemed it readable for our
business audience.



