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Welcome to Parallel Lines!

We are pleased to present this online and user-friendly
newsletter to our members. Our goal is to provide our
members with an easy-to-read periodical with the latest
associafion and industry news.

In this edition of Parallel Lines, you will find a Letter from
the Executive Director, a report from our Board Chair; Ben
Kopp, Conference updates, Operations updates and
artficles from different members within our community.

We encourage you to share Parallel Lines with colleagues
in your community. Remember that you can also view
the publication on our website at www.acctinfo.org As
always, let us know if you have a program, member or
topic that you would like included in our publications. For
advertising opportunities please view our advertisement
guidelines and fees. If you would like further information
please reach out fo membership@acctinfo.org

Inside This Issue:

Letter from the Executive Director
Board Chair Report

Operations update................
Conference (save the date)
Consensus Group Announcement

FEATURED ARTICLES

Marking and Labeling

18 Do's and Dont's for Group Tour Companie
Anatomy of a Law Suit

Adventure Park Insider,

Zipline Trolley Bearings
ACCT Committees & Work Groups........ccceeeuuven....

PVM Directory
Membership
Board of Directors

Important Dates

August
7-8

Consensus Group Meeting

16

Board Meeting Via Conference
Call

September
17-18

Face to Face Board Meeting,
Denver Colorado

Fall 2017
TBA

Conference Registration Open
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Letter from the Executive Director

by Shawn Tierney

ACCT Executive Director

| hope you are all having a very
productive, safe and enjoyable
summer season — hard to believe it's
already the end of Julyl Where did
the summer go?¢

I'm extremely happy to report that
we finished our 2016/17 fiscal year
on June 30th with a very healthy
surplus that put us solidly in the black.
Entering our FY18 fiscal year in a
strong financial position has allowed
us the opportunity and means to
allocate increased spending in some
key organizational areas such as
PR/Marketing & Communications,
Government Relations, additional
staff support for gefting program
accreditation launched, and
increased volunteer meeting support.

To elaborate further on those
areas, ACCT has recently entered
info agreements with two outside
consulting firms. On the PR/Marketing
front, the Weiss Group, a full service
media content company based in
Boulder, CO will be helping usimprove
the design, content, andrelevancy of
our publications, website and social
media. They will also be assisting with
PR and outreach on the regulatory
front, working in conjunction with
a policy and lobbying firm that will
be helping us develop a two year
government relatfions plan. Jason
Keith, the founder and managing
partner of Public Land Solutions,
will be working closely with the
Government Relations Committee
and me to develop that plan. We
will also be updating and revising the

ACCT position statement on industry
regulation in the next two months.
The ACCT Board had a very
productive meeting in Fort Worth,
TX in April and established our FY18
organizational priorities, among other
things. Those priorities are:

1.Savings Plan

a.$200K in Reserve Accounts by July
1,2017

b.$100K budgeted for each year to
reach 500K by FY20

c.10% net income goal for annual
budgets

d.$100K liguid minimum

2.Government Relations
a.Updated position statement
b.Hire a consulting firm
c.Organized volunteer system with
regional contact identification list
d.Jurisdictional approach strategy
e.Current standing in each state/
jurisdiction

3.Program Accreditation
a.Phase 1 pilot completed by
November 17

b.Limited opening by July 18

4.Increase professionalism of
conference workshops

a.Mapping out presentation visions/
tracks

b.Reworking community
engagement to tap into industry
experts

5.Standards development progress
a.ANSI/ACCT standard revisions
b.ANSI/ACCT Standards translation
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to Spanish

c.Consensus Group face to face
meeting

d.Regular meeting and reporting
schedule

é.Internal document and file
management system

I'm also extremely pleased to report
that we have a first draft of our ANSI/
ACCT 03-2016 standards translated
in Spanish! A review/editing team
led by ACCT volunteers Victor Gallo
and Jose Gonzalez are reviewing the
draft to ensure the accuracy of the
franslation. We anticipate the entire
process being completed by the
end of August/early September with
a final publication ready for sale in
September.

| want to remind you fo visit our
website on a regular basis for the
latest news, Board meeting minutes,
monthly financial statements,
executive director reports, our career
center for job postings, the calendar
of events, and much more.

Lastly, please don't hesitate to reach
out if there's anything on your mind
that you would like to share or discuss
with mel

All the Best,

Shawn Tierney
Executive Director
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Board Chair Report

by Ben Kopp
Board Chair

The work of our association:

| know that most of us, in our
industry, are very busy in this
summer season. Whether we are
managing a challenge course at
the local university, operating an
aerial adventure park or facilitating
a summer ropes course program;
this is the season that we all find to
be so busy, yet so very rewarding. |
know for me, seeing the successful
programs that make up ourindustry;
is a great pleasure, as they are
serving their many guests in various
programs, around the world.

The many volunteers and
hardworking staff of our association
are also serving those guests, in so
many different ways, that | marvel
at the impact our association is
having on the industry around the
world. Some examples...

| recently had the opportunity
fo sit with an intern for a couple
of hours, who has been working
in various roles in our industry,
throughout his time in university and
is now embarking into his career.
This young person is choosing
fo spend his time, knowledge
and energy making our industry
befter, which in turn allows us to
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better serve those participants.
His contagious excitement for our
industry, evidenced in his affect
and acftions is a very energizing
and encouraging experience. We
are impacting future leaders, as is
evidenced by this meeting. That, to
me, is incredibly both uplifting, and
humbling.

Your Board of Directors is actively
working on several projects that |
think are worth highlighting. First,
after much hard work, we have
been able to pass and implement
a fiscal year budget that is not only
incredibly strong, but also allows
the staff and association to work
towards many of the goals set by
the Board, as well as grow and
contfinue to meet the needs of the
industry, both today and in the
future. Second, your Board is also
actively pursuing, alongside the
Association staff and volunteers,
several fiscal year organizational
goals that were established in April
during our face to face meetings in
Texas.

Some of those goals include, a
savings plan for the association
over the next 3 years, increased
government relatfions interaction
through both our government
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relations task group and a third-
party  consultant, the pursuit
program accreditation, an
increased focus on the conference
workshops and presenters, and
the confinued effort at standards
development through the work
of the Standards Development
Committee and the Consensus
Group. These items above, are just
a small representation of the work
being done within the organization.

| often, through my time on the
ACCT Board of Directors get to
see directly info the many facefts
of our work as an association
and to observe the expertise,
knowledge and commitment of
those individuals is inspiring.  With
work in so many Provinces, States
and Countries, it takes those many
individuals to accomplish so much.
Often that work is being completed
behind the scenes or out of the view
for the rest of us, but is monumental
work never the less. So, to all of you
that are laboring in this industry and
in our association, thank you, and
thank you for being an inspiration
to us all and to the many guests
that have had, and wil have,
the opportunity to partake in our
adventure.
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by Bill Weaver
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PVM Applicants:
The Operations Department would like to infroduce
and welcome Zipline Korea, Inc., who are currently
engaged in ACCT's Vendor Accreditation process as
Official Applicants for Professional Vendor Membership
(PVM).

Zipline Korea, Inc. and Adventure Korea will be hosting
an ACCT Review Team in September, as one of the final
stages in their PYM application process.

Please take a moment to read Zipline Koread's
infroduction, provided by our applicant. In addifion,
may | encourage our members to drop them a greeting
to welcome them to the ACCT community.

Inspector Certification:

ACCT has launched the application process for
Inspector Certification testing at the Extreme Sports/Falll
2017 event in Harrisburg, Pennsylvania, November 8-9,
2017. Exams for all categories

(In-House, Professional, Supervisor Endorsement) and
levels (Level 1, Level 2) will be offered. Preparatory
workshops will also be available at this event. For details,
check out the website at www.acctcertifications.com.

We are now offering a new exam option for current
Level 2 Professional Inspectors that are testing based on
the 4-year re-testing requirement. This exam will include
both Level 1 Professional and Level 2 Professional exam

New PVM Applicants

Zipline Korea

Jeff Jung, CEO

Operations Department Update

ACCT Director of Operations

materials. This exam will be ftitled “Level 2 Professional
Re-Cert" exam.

The Inspector Certification program is implementing a

new process for applicants interested in certification for

either In-House or Professional (Third Party) Inspector.

The new process is outlined below.
e Complete an application and pay the
application fee

e Complete and submit the required eligibility
documents

e Eligibility file is reviewed by the Inspector
Cerfification Panel for the category/level of
certification requested on the application

* Receive nofification of approval or denial for
eligibility to test

e If approved, pay the exam fee/s for the
category/level of exam/s

* Receive astudy test when the exam fee/s have
been received

e Passing exam score/s will
requirements for certification

complete the

Be sure to note the specific deadlines for application
availability and document submission for each testing
event. These deadlines will be enforced for a smooth
process leading up to test day. We look forward to
assisting all applicants through the application process
to their issue of certification.

Zipline Koreaq, Inc.isone of the largest pioneerzip line companies for design, construction,
operation, education and consultation throughout Korea.

As a recognized leader in the aerial adventure industry in Korea, Zipline Korea is
committed to providing safe and exciting zip line experiences to our customers.

Website: www.zipline.co.kr

Email: jeff@zipline.co.kr

N Zipline Korea, Inc.
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DYMAMIC ECOTAINMENT
ZIPLINE KOREA. INC.
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28" Annual ACCT Conference & Expo

by Melissa Webb
ACCT Events Manager

I'd like to cordially invite each and
every one of you to join us in Texas
this February for our 28th Annual
Infernational ACCT Conference &
Expo! I'd love to take some time
to share with you specifics about
the location for this event. The host
hotels are The Omni Fort Worth &
The Sheraton Downtown Fort Worth
Hotel. These properties are both
located in the heart of Fort Worth's
exciting downfown and within
walking distance of the Fort Worth
Convention Center (FWCC) and
adjacent to Sundance Square. There
are many opportunities for attendees
to experience the No. 1 downtown
in American. Fort Worth is a vibrant
city with a lot to offer within walking
distance of our host facilities.

There is certainly plenty to do for
those of you that are interested
in extending your ftrip for some
sightseeing! In just a few days, you
can enjoy an enormous range of
experiences including:

. See priceless masterpieces in
the world-renowned Cultural District
. Explore the true American
West in the Stockyards National
Historic District

. Shop and dine in the 35-block

Sundance Square or catch a show at
Bass Performance Hall

. Dine in one of many Fort
Worth restaurants offering everything
from Tex-Mex and BBQ to world-class
cuisine.
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J Stroll through the Museum
of Living Art at the top-ranked Fort
Worth Zoo

J Experience life in the fast lane
af Texas Motor Speedway
J Need more ideas on things to

do once you get to Fort Worth?
CLICK HERE!

Now that we've convinced you
to join us in February you may be
wondering...How do | get there?
You have two International airports
to choose from: Dallas / Fort Worth
International Airport & Dallas Love
Field Airport. Both service numerous
airlines including AeroMexico, Air
Canada, Alaska Airlines, American

Airlines, Avianca, British  Airways,
Cayman Airways, Delta, Emirates,
Frontier Airlines, Japan Airlines,

JetBlue, Southwest, Spirit Airlines, Sun
Country Airlines, United , and Virgin
America to name a few. Once you
arrive you'll have several options for
ground fransportation to either of the
hosthotels. Take aseatinaconvenient
shuttle bus Yellow Shuttle Bus, Super
Shuttle, or hail a taxi cab. You could
also ride a remote shuttle bus to the
Trinity Railway Express and take it
to the ITC in downtown Fort Worth.
You have plenty of fransportation
options to get around the city and
we haven't even mentioned bikes or
Uber!

We are thriled to be partnering
with  HPN Global as our Exhibit
Management Company for our 2018

event. Advertising, Exhibitor and
Sponsor registration is targeted to
be live in Augustl We will be sending
out a press release as soon as this
registration is live. Please note that
booth selections will be made directly
in the registration portal at the fime of
registration. Booths are available on
a first come first serve basis. Please
feel free to contact them directly
should you have any questions about
the upcoming show:

ACCT Exhibit Management:
Hospitality Perfformance Network
Global
aspearman@hpnglobal.com
Phone: 858-774-4503

Fax: 480-948-7742

The Conference Work Group is
currently reviewing proposals for 2018
workshops and will be in touch with
you in the next few weeks about the
status of your submissions. Please
check the ACCT conference website
offen for conference updates,
deadlines, and information including
applications for conference
Scholarships, Service Crew orto be our
1st ACCT Conference Ambassador!
If you have any ideas, feedback, or
suggestions you would like to share
with the Conference Work Group for
this event or upcoming events please
forward that information fo Melissa
Webb: Events Manager for ACCT at
melissa@acctinfo.org.
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FORT WORTH

City of Cowboys and Culture

SAVE THE DATE Welcome Association for

February 1-4, 2018 Challenge Course Technology!

Fort Worth is known for its unmatched hospitality, and people travel from all over the world to experience
our true Texas spirit. Fort Worth is a city of wonderful experiences rich in Western heritage and
cosmopolitan cultural offerings. As America’s 16th-largest city, we welcome 8.8 million visitors each year.
Fort Worth is home to Sundance Square the No.1 downtown in America, the Stockyards National Historic
District where Western heritage is alive and well and a world-class Cultural District.

We can't wait to welcome y'all. To join us, register here.

Things To Do Explore on a Budget Transportation
Make the most of your time in Discover the best of Fort Worth on a .

; Best ways to explore the city . . . More
Cowtown . . . More dime. . . More

A tion fi
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Association for Challenge Course Technology
(ACCT) Consensus Group Meeting.

The next meeting of the ACCT Consensus Group is scheduled for the purpose of reviewing and clarifying roles
of the Secretariat, Standards Development Committee (SDC), Consensus Group and Staff.

A review of proposed revisions to the ANSI/ACCT procedures document, and a new standard proposal
developed by the SDC will be included in the agenda.

Location: Aloft Denver International Airport Hotel
16470 E. 40th Circle, Aurora, CO 80011

Website: hitp://www.aloftdenverairport.com
Meeting Dates: August 7 - 8, 2017

Time: 8:00 am - 5pm MST on August 7t
8:00 am - 12:00pm MST on August 8t

The meeting is open to the public. Persons wishing to attend this meeting are required to pre-register by
contacting Bill Weaver, ACCT Director of Operations, bill@acctinfo.org, 800-991-0286 extension 2.

OUIFIT S0l NEXT ADVEATHRE

Outdoor Prolink members get pro deals for up to

on 100+ top outdoor gear brands like

QSPRE;‘,

N S o P @scarea D

JOIN US
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Marking & Labeling Guidelines

by Patrick Ferebee
Aerial Adventure Technologies

All safety equipment should be
marked or labeled with a unique
identifier. These unique identifiers
allow you to tie your products to
inspection, maintenance, and
purchase records. Additionally,
unique identifiers can be fied to
serial numbers on equipment.
Serial numbers can serve the same
purpose but do not integrate well
with your organizational coding
system and can be cumbersome
to read.

By maintaining the unique identifier,
serial numbers that wear off or
become illegible over time can
still be accessed in the event of a
recall or special inspection notice.
Marking and labeling equipment
can also be important for batching
(grouping) products, placing
items at certain locations on a
site, or ensuring rotational use of
equipment. Unique identifiers can
be coded either alpha-numerically,
by color, or some combination of
the two. RFID tags and barcodes
can also serve as unique identifiers..
Here are some examples of how
to implement different marking
scenarios at your site:

Three belay devices: For these
itfems in your inventory, you could
label
them: BD1, BD2, and BD3.

Five harnesses: These harnesses
are infended for use in the kids’
ared
(painted blue) of a gym. You could
tag them all with blue tags that are
numbered 1 through 5.

A rescue kit: You want to create

a rescue kit consisting of a rope,
descent confrol device, and
carabiner. You could label the
overall kit “RK1" and the respective
individual ~ components  RKIRI
(rope), RKIDC1 (descent control),
and RK1C1 (carabiner).

Ropes: You have a spool of rope

in your gear room that is used to
cut
info multiple lengths. You will want
to represent that each individual
rope came from that spool. The
ropes could be labeled R2a, R2b,
R2c, etc. (The "2" identifies that this
spool is the second one you have
purchased).

When marking and labeling aerial
adventure or climbing products,
use the following guidelines:

- Labels should be semi-permanent
at minimum and reasonably
resistant to loss or wear.

- The best place to label a product
is usually where the manufacturer
haslabeledit, as this areais the least
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likely to compromise the strength of
the product or interfere with use.

- Never cover up or make illegible
manufacturer markings. If this must
be done, ensure that information is
captured and tied to that product.

-Tielabels (and unique identfifiers) to
the product serial number as soon
as possible to limit the possibility of
losing a serial number.

Whatever system you come up
with, ensure that it is both intuitive
and usable for your staff to help
make implementation easy. Every
operation has a lot of gear and
systems to keep track of all year
round. Finding a system that can
automatically manage the entirety
of your operation’s gear cache is
an important step to make
inspections and gear replacement
manageable. There are a few
options on the market that will alert
you wheninspections are due, show
the histories of re-certifications and
inspection findings, along with
reporting features in case of
incidents or insurance audits. If you
need help identifying the right tool
for your operation we, at Aerial
Adventure Tech, are here to point
you to the right tools.

< :< : I Association for

Challenge Course
Technology ®




parallel

Summer 2017

10 P.O.Box 19797 Boulder, CO 80308 | Ph: 800.991.0286 | e: membership@acctinfo.org | www.acctinfo.org

A Resource for Challenge Course Professionals | Vol. 17 No. 2

18 Do’s and Don'ts for Group

" Tour Companies
by Kelsey Tonner

| Inspired by Trey Parker and Matt Stone’s “Zipline!” South Park Episode
| Click here for Video

OF THINGS NOT TO DO
HOW TO FIX IT
(WHAT TO DO INSTEAD)

'| NOT COMMUNICATING GROUP SIZE

Communicate to guests how many other
people may be on the tour with them

WAITING ON TOUR (ESPECIALLY FOR LATE
CLIENTS)

Always start your four on time. Have a late
policy in place and communicate it clearly
tfo guests via e-mail before the tour. In larger
groups never hold up the folks who were on
fime

AWKWARD SOCIAL DYNAMICS BETWEEN
CLIENTS

Tour leaders are often the ‘social lubricant’
among group members. Infroduce people to
one another and try to get people talking to
one another

4FORCED HUMOUR

Don't feel the need to be funny if you are nof.
Be yourself!

5FORCED ENTHUSIASM

Be authentic and excited for your visitors, take
pride in being a positive presence and strive 1o

give people a great experience. Falseness and
superficiality is easily detected by your guests

ANSWERING QUESTIONS THAT SHOULD BE
ANSWERED PROVATELY VERUSUS IN FRONT
OF THE WHOLE GROUP

Answer guest questions privately if necessary to
keep things moving. Use your best judgment to
determine if there is value in the entire group
hearing the answer or if it is best handled one
on one

USING TOO MUCH SLANG, TECHNICAL
JARGON OR ABBREVIATIONS

Use language that people understand and
avoid making them feel like amateurs on your
tour. Be generous, patient and explain any
important tferminology

IMPROPERLY SETTING EXPECTATIONS
AROUND THE NATURE OF YOUR ACTIVITY

Be clear about how the logistics of your tour will
work. If there are periods of waiting, shuttles or
inconveniences - be fruthful and up front

with guests

9CROWDED, UNCOMFORTABLE SHUTTLES

Ensure you are not over-crowding vehicles.
Guest- focused decision making might mean
using multiple vehicles or limiting your group
size

'l OFORCES SOCIAL INTERACTION (WITH NO
OPT-OUT)

Encourage people to share with one another &
if the group needs to work together, icebreaking
activities are appropriate. Always offer a ‘right
to pass’
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'| UNSOLICITED INFORMATION / FACTS (WITH
NO OPT-OUT)

Don't hold up a group with inferpretation/
facts unless it's part of your tour description.
Guests may be irritated ‘sitting through'’ things
they didn’t sign up for

‘| FORCING PHOTO-OPS ON GUEST (WITH
NO OPT-OUT)

Structured photo ops are not for everyone.
Avoid high pressure selling and let people opf-
out of photos if they desire

'| TOO MUCH WAITING AROUND FOR OTHER
GROUP MEMBERS

Guests waiting around should be eliminated
at all costs. Do everything you can to keep
things moving. Use more vehicles, staff, efc. to
improve experience

‘| 4TOO MUCH TRAVEL / TRANSPORTATION

Avoid spending foo much time in a shuttle or
bus. In circumstances where this cannot be
avoided, find creative ways to engage your
guests (with right to pass)

A Resource for Challenge Course Professionals | Vol. 17 No. 2

‘| 5LOW QUALITY FOOD / FOOR STORAGE

This is a common complaint on TripAdvisor. If
offering food, make it high quality

'| 6SINGING/GAMES (WITH NO OPT-OUT

Guests should always be able to opt out of
group games, singing or activities

‘| 7NOT PROPERLY QUALIFYING GUEST

Ensure that everyone is on the right four. E.g.Isa
certain level of fitness required? Are advanced
and intermediate skill levels ok in the same
group?

'| TOUR DOES NOT ADAPT TO WHO'S ON IT
(COOKIE CUTTER EXPERIENCES)

A great tour leader adapts each tour to its
guests. Nobody wants to feel like a just another
number. Listen carefully and offerindividualized
care and service

. . . ACCT Association for
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The Anatomy of a Law Suit

by Reb Gregg
Outdoor Liability Law

One of the most interesting sessions |
attended at this year’'s Conference
was a description by a PVM of
a significant lawsuit involving  his
program. The issues were interesting,
but more compelling was the
owner’s very personal reaction to
being sued. There was a “shock
and awe” aspect to his report that
reminded me of our community’s
naivete - our “under-education”-
on the matter of lawsuits, and our
vulnerability to them. Unfortunately
our community has come of age,
we have lost our innocence, we
are “swimming with the sharks”. Our
business enterprises are significant,
and we can expect to b sued
by people who claim some hurt
or other loss, or who have been
merely disappointed. So, a few
words about lawsuits are in order.

Law suits are the result of an
unsatisfied claim of loss. The loss
and the claim may be bogus, but
in our system of justice folks can file
even marginal lawsuits- so long as
there is some basis in law and fact
for the claim.

An event produces a claim, which
may be in the form of a request, or
a demand, for compensation. Your
insurance company, or agent, must
be notified of any such claim, and a
claims representative and attorney
ordinarily will be assigned to you,
and developments thereafter will,

or should be, directed or closely
monitored by the carrier.

Before suit, and after- even after a

trial —-the parties may seek to have
the dispute arbitrated or mediated
— procedures which are quicker,
cheaper, and less contentious,
usually, than a full-blown lawsuit.
Courts routinely will urge, or require,
the parties to explore some method
of alternative dispute resolution
(ADR).

If the claim is not resolved a suit
is fled , in state or federal court
and in a location determined by
certain statutory factors. The party
bringing the suit is the “Plaintiff”,
and the statement of the Plaintiff’s
claim is called a Complaint, or
Petition or something similar. The
party sued is the “Defendant”.
The Defendant responds to the
Complaint  with its rendition of
the facts, and, perhaps, specific
defenses (someone else caused
the loss, the Plaintiff assumed the
risks that allegedly caused the loss,
a Release Agreement eliminates
the Plaintiff’s right to sue, etc.)

After the pleadings (which can
be amended as new facts are
learned or new legal theories are
developed) are exchanged, the
parties undertake  ‘“discovery”,
This is a process whereby each
party collects evidence supporting
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its  position. Discovery takes
several forms: oral depositions of
persons with facts (which may be
videotaped), written questions
(interrogatories), requests for
documents, etc. The parties may
go before the Court to argue
about the nature of discovery
requests, or the adequacy of the
responses. Persons being deposed
may include “experts”, who in a
consulting role, or expecting to
testify at trial, are hired to bring
information and opinions to the
trial of the matter which may not
fall within the common knowledge
of the judge or jury.

During this pre-trial phase a party
may ask the court to rule on matters
that may limit the scope of the trial -
the effect of a Release agreement,
for example; or the lack of
credentials of an expert proposed
by the opposition. As noted above,
discovery may cause one party or
the other to amend its pleadings,
including to bring in another party
or parties, who might, for example,
share in the responsibility for the
alleged loss.

Finally, the matter is called to trial.
A jury trial may be, and usually is,
requested by aparty. The task of the
juryisto decide facts. Matters of law
are for the judge. As an example:
the judge decides if a duty of care
(to act as a reasonable service
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provider would have acted in the
same or similar circumstances) was
owed to the Plaintiff; and the jury
decides if that duty was breached
(the defendant did or did not act
reasonably in meeting that duty of
care).

At trial, the parties take turns (the
Plaintiff going first) in presenting
evidence. They each call witnesses,
who are examined (challenged,
usually) by the other side.
Depositions are read to the jury,
and evidence (a torn harness, a
frayed rope, a Release Agreement
describing the risks of the activity)
are presented to the jury.

Finally the jury deliberates on what it
has heard and seen (the credibility
of witnesses is a critical part of its
task) and a verdict is rendered.

-

rOoC

The judge can accept the
verdict and entfer a judgment in
accordance with it, or, if she or
he finds no reasonable basis for
the verdict, the judge can enter a
judgment NOV - “non obstante
verdicto  (notwithstanding  the
verdict). That's your Latin for the
day.

The judgment may be appealed
on the basis of errors of law (not
facts, unless the claim is made that
there is NO basis for the facts found
by the jury). The appellate court
(or courts, if there is more than
one level of appeal ) can agree
with the trial court (that is, affirm its
judgment) or reverse or modify the
ruling of the trial court and send the
case back to it for further action
in accordance with the appellate
court’s ruling.

uit
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When a final (all rights of apopeal
having been extinguished)
judgment is handed down by the
tfrial court, the matter is closed.
except for the collection from the:
defendant of damages awarded,
if any.

Consult with an aftorney familiar
with  your local laws regarding
lawsuits and court procedures in
your ared. Avoid lawsuits - or atleast
liability - by continuing to operate
a quality program. And if a lawsuit
looms, remember the adage: a
bad settlement is sometimes better
than a good lawsuit.

v. S'*
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That two-word principle governs the broad concept of a thing
called corporate social responsibility. Being a good corporate
e citizen in various ways—philanthropically, environmentally, and

otherwise—is gaining fraction at companies around the world. And while doing so might not necessarily have
a direct impact on the boftom line, the ancillary benefits—improved customer and employee relations, an
improved standing within the local community, and an overall improved company image—make acts of
good corporate behavior make good sense.

The Business Dictionary defines
corporate social responsibility as a
company’'s ‘“responsibility toward
the community and environment in
which it operates.” For adventure
parks, one of the easiest and most
obviousways to put corporate good
citizenship info action is through
special events for charitable
causes. After all, parks by nature
are entertainment facilities, so
staging fundraising events or other
philanthropic programs should be
right in their strike zone. Not a whole
lot of extra effort required.

In addition, parks that have come
up with socially conscientious
events have found that the cost is
minimal and that it is even possible,
in some cases, to turn a bit of a
profit. Red River Gorge in Kentucky,
for example, offers a two-for-
one discount for Fathers Day and
Mothers Day, based on the idea of
bringing along, for free admission, a
mother or father on their respective
days.

But verifying familial ties can be
challenging; is that really your mom
or dad? So while the program is still
promoted under a Fathers Day or
Mothers Day, “anybody who books
with a discount code gefts it,” says

Amy Meyer,
executive director.
interrogate people.”

Red River Gorge’'s
“We don't

The result, on Fathers Day, is the
resort’s busiest Sunday in June. And
May and June are what Meyer
calls "a nice building time” toward
midsummer prime time. But if there
is something of a revenue uptick,
even after the discounts have been
factored in, the greater benefit is
probably readlized in community
relations. “We have received
a strong response from the
community,” says Meyer, “because
we are promoting families spending
time together.”

Indeed, any park looking at a
fundraising event primarily as a
revenue generator is probably

barking up the wrong ftree.
Distinguished University of California
business professor David Vogel

has written that “corporate social
responsibility is largely irrelevant to .
.. financial performance.”

More relevant are relationships with
any of a company’s various so-
called “stakeholders:” consumers,
employees, and the local
community, in particular. In many
ways, this is public relations in its
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purest form—burnishing a public
imagecharacterizedbyconscience
and respectability. Carly Fiorina,
former Hewlett-Packard CEO, has
written of what she calls “the new
reality of business:” “Increasingly,
shareowners, customers, partners,
and employees are . . . rewarding
those companies that fuel social
change through business.”

Alpine  Adventures in New
Hampshire certainly takes that
principle to heart. On certain days
at Alpine Adventures, bringing an
item of non-perishable food earns a
park guest a discounted admissions
coupon. Collected food items are
donated to the Lincoln-Woodstock
Food Pantry. (Alpine Adventure’s
sister resort, Whale's Tail Water
Park, conducts a similar food-drive
program.)

The park does it “just to give back
to the community,” says Robb Barr,
Alpine Adventures’ events and
promotions coordinator. “We all
live here, and we want the local
community to know that we are
more than just a business looking for
a dollar. It puts us in a more positive
light. A pat on the back, a high five,
doing a good civil service—that's
plenty of incentive to do it.”
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Barr says Alpine Adventure’s food
drive represents “just a little bit
of a hit.” The minimal expenses
necessary to pull it off are small
marketing/advertising costs, some
extra employee costs (e.g., in
delivery of the food to the food
pantry), and conceivably some
lost revenue. But because Alpine
Adventures runs the food drive
during its slow period in the fall, park
visitors atftracted by the discount
might have been no-shows had the
discount not been in force.

On October 2 this fall, Adirondack
Exireme in upstate New York
conducted its first Day It Forward
event for veterans, part of the
park’'s overall policy of actively
contributing to local charitable
organizations. The concept: buy
a ticket and earn free admission
for a veteran on Veterans Day,
November 11. The result: 75 free
admissions for veterans, a generous
gesture that might have been
costly had the freebies displaced
paying customers during a busy
summer weekend. But because
Veterans Day is normally a slow
fime, just before the park’'s closing
for the winter season, the lost-
revenue impact was exceedingly
small, at most.

Along  with  improved park
attendance and improved
community relations can come a
less obvious benefit of good-guy
promotions: improved employee
attitudes. Studies have shown that

companies that practice a high
level of corporate responsibility
experience less employee turnover.
Presumably, it feels good to work
for a company that does the right
thing. That might be particularly
valuable for parks that operate on
aseasonal basis. Quality employees
on the fence about returning after
off-season furloughs might have an
exira incentive to come back.

Special events or programs can
also be valuable catalysts within
a park’s overall marketing effort,
especially through social media.
Red River Gorge's Fathers and
Mothers Day promotions, says
Meyer, “are a wonderful thing for
a social media campaign—getting
people to talk about us.”

It is a campaign that can be
waged inexpensively. Meyer says a
Facebook post and an e-mail blast
were Red River Gorge's principal
promotional vehicles, at a near-
nothing cost. “Just a little signage,”
says Barr about Alpine Adventures’
food drive, "[generates]la good,
warm, fuzzy feeling. It takes off on
its own. Just plant a seed and water
it.”

Ultimately, of course, aphilanthropic
event or program alone is not
going fo be a tipping point. Studies
have shown that most consumers
in their purchasing behavior are
driven less by ethics than by price
and product quality. But being a
good citizen matters in the eyes

15 P.O. Box 19797 Boulder, CO 80308 | Ph: 800.991.0286 | e: membership@acctinfo.org | www.acctinfo.org

A Resource for Challenge Course Professionals | Vol. 17 No. 2

of a park's various stakeholders.
The investment is negligible, and
the return might not go straight
to the bottom line, but there can
be indirect impacts on overall
company performance.

Better community relations, for
example, can grease the slide in
permitting procedures. Improved
employee retention canreduce the
costs of re-training to accompany
improved service and, hence,
a better customer experience.
And guests who are atftracted by
special promotions and appreciate
the social conscience embedded
in such promotions are more likely
to be return visitors.

In short, being a good citizen is
simply good business. And there
is an unqguantifiable value in the
warm fuzzies that Barr talks about.
For everyone involved—park
guests, employees, management,
the local community—it feels good
to be good.
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All About Bearings: Why Zip Line

Trolley Bearings Matter

by Jenna Standsvold
Head Rush Technologies

Bearings are one small component of zip line trolleys, but they are also one of the most important
components. If they aren’t high quality, bearings are one of the first thing to fail and are often the reason
zip line frolleys have to be retired. Read on to learn more about the factors that make a bearing better
and why bearings are so important for frolleys.

WHAT IS A BEARING?

A bearing is a mechanical
component that allows
movement and reduces friction
between two parts. Instead of
two smooth surfaces sliding past
each other, which would cause
lots of friction, bearings support
the movement and reduce
friction for less wear on the parts
over fime. Ball bearings and
cylindrical roller bearings actually
roll, but bearings can also use
liquid, gas, or even magnetic
fields.

There are numerous applications
of bearings that you likely use on
a daily basis. Your car’s engine,
driveshaft, and steering column
all use bearings. The hard drive
on your computer and your
office’s photocopier and printers
use bearings. Bearings are usedin
household items such as washing
machines, driers, and food
processors. If you ride a bike,
skateboard, or rollerblade then
you are using bearings again. Or
if you ride down a zip line - zip line
tfrolleys have bearings that help
them roll.
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WHY ARE ZIP LINE TROLLEY
BEARINGS IMPORTANT?

In zip line trolleys, bearings are
used inside the sheaves fo let the
frolley roll smoothly. (Sheaves are
those things that some might call
the zip line frolley wheels.) Zip line
frolleys can achieve high speeds
while fraveling down a zip line,
and that speed can cause a lot
of friction and heat inside the
sheaves. High quality bearings
reduce the amount of friction
which reduces the amount of
heat and in furn causes less wear
on the trolley over time.

Shield

Inner Race

WHAT ARE THE DIFFERENT PARTS
OF A BEARING?

This diagram shows the parts of
a ball bearing. There is an inner
race and an outer race, and
these races will have grooves
for the balls to roll along. The
bearings have 7 balls each,
and the balls are held between
the races by a cage (also
called a retainer) that maintains
symmetrical spacing of the balls
while allowing them to rotate
freely. The final component is a
shield that protects the internal
pieces from contamination while
helping hold in the lubricant that
surrounds the balls.

Quter Race
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WHAT DOES THE ABEC RATING
MEAN?

High quality bearings may meet
certain standards that allow
them to earn an ABEC rating. The
ABEC rating given to a bearing is
a measure of the uniformity of
the shape and surface of the
bearing components. Bearings
can berated ABEC 1,3,5,7,0r9,
and the higher ratings represent
lower tolerance for variation. The
ABEC rating does not apply to
factors such as material quality,
load capabilities, lubricant, etc.,
so it is one measure of the quality
of a bearing. Get more in-depth
information on ABEC ratings and
bearing tolerances.

WHAT DOES IT MEAN FOR A
BEARING TO BE SHIELDED?

There is a cover that sits over the
balls and cage of the bearings
and beftween the two races.
Sometimes that cover is made of
rubber and fits snugly inside the
opening. A snug fit is beneficial
because it keeps out particulates
and water, but it also creates
friction where the rubber seal
fouches the rotating inner race.
This makes it prone to wear out
quickly if it overheats because
rubber and heat are not friends.

Other bearings feature metal
shields that sit between the two
races, and there is a tiny gap
between the shield and the
rotating inner race. That tiny gap
removes a friction point, therefore
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reducing heat buildup and wear.
A snug rubber seal may offer
better protection inifially, but the
metal shield is much more resilient
over time for better long-term
protection of the internal bearing
components.

PRECISION  BEARINGS MAKE
BETTER TROLLEYS
Bearings may be a small

component in a zip line trolley,
but they are extremely important
to the lifespan of the ftrolley.
Head Rush developed the
new EZ Clip and Micro Zip Line
Trolleys with this in mind. We over
engineered these frolleys with
four high performance bearings
per trolley so they will last longer
and increase ROI.
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ACCT Committees, Affinity Groupps,
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Work Groups

Board of Directors Employee Work Place
Chair: Ben Kopp Safety Standards Task
ben@signatureresearch.com Force

o Chair: Jim Wall
Accreditation & wall@cdiinfo.com
Certification Committee
Chair: Kennerly DeForrest Ethics Committee
ken@challengeworks.com Chair: Charlie Williams

wngspdadv@aol.com

ACCT University Work

Group Government Relations
Chair: Tom Leahy Work Group
Tom@leOhv—inC.Com ChG"'- Don Sfock
don@theadventureguild.com
Insurance
Board Liaison: Dylan Burt Inspector Certification
dylan.burt@acctinfo.org Panel
. Chair: Sal Clarizio
Finance sal@challengetowers.com
Board Licison: Carson Rivers ] .
carson.rivers@acctinfo.org International Relations
Affinity Group
Nomination Chair: Paul Hancock

Board Licison: Bahman Azarm paul@challengeworks.com
bahman@inthetreetops.com

Membership Work Group

Operations & Training Staff Liason: Natalie Hill
Standards Writing membership@acctinfo.org

Chair: John Winter
winteri@butler-bremer.com

Consensus Work Group
Chair: Bob Ryan

PVM Symposium Task bryan@pa.org

Force

Chair: Ken Jacquot
ken@challengetowers.com

Educational Use Affinity
Group

Chair: Jason Marker
rekram424@gmail.com
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Practitioner Certification
Implementation Task
Force

Chair: Niels Damman
oregon.learning.adventures@

gmail.com

PR/Marketing Work Group

Chair: Mandy Stewart
mandy@experientialresources.net

Research Work Group

Chair: Elizabeth Lange
bluegrasslizard@yahoo.com

Universal Access Affinity
Group

Chair: Melanie Wills
mijwill@indiana.edu

Vendor Accreditation
Panel

Chair: Wayne Berger
wberger@pa.org

Conference Work Group

Staff Liason: Melissa Webb
melissa@acctinfo.org

Design, Performance and
Inspection Standards

Chair: Kathy Haras
kathy@adventureworks.org

Standards Development
Committee

Chair: Rich Klajnscek
rich@seafoxconsulting.com
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ACCT Professional Vendor Member Directory

Ryan Olson

ABEE, Inc.

W5641 Olson Road
Holmen, WI. 54636

Phone: +1-920-474-7172 or
+1-800-273-7172

Fax: +1-920-474-3902

Full Service PVM

abeeinc@yahoo.com
www.abeeinc.com

Chris Carter

Adventure Experiences
517 Mallard Lane
Trinity, TX 75862

Phone: +1-936-594-2945
Fax: +1-936-594-2859

Full Service PVM

gei@advexp.com
www.advexp.com

Norm Love

Adventures Unlimited, Inc.
228 Lace Drive

Dothan, AL 36301

Phone: (256) 506-5580

Installation, Inspection, Training

norm@adventureropes.com
www.adveniureropes.com

John Ireland

Absolutely Experiential, Inc.
20 Keeler Street

Pittsfield, MA 01201

Phone: +1-413-443-8383
Fax: +1-413-443-2744

Full Service PVM

john@absolutelyexperiential.com

Anthony Curtis

Adventure Designs

1300 Narrows of the Harpeth
Kingston Springs, TN 37082
Phone: +1-615-569-1727

Fax: +1-866-581-2971

Full Service PVM

info@adventuredesignsinc.com

www.absolutelyexperiential.com

www.adventuredesignsinc.com

Don and Kim Stock

The Adventure Guild
P.O. Box 2621

Dunlap, TN 37327
Phone: +1-423-266-5709
FL Office: 407-720-0922
Fax: +1-423-949-8328

Installation, Inspection, Training

info@theadventureguild.com
www.theadventureguild.com

Brian Lisson
Adventureworks! Associates
102 Plaza Drive, Box 63012
Dundas, Ontario L9H 6Y3 -
CANADA

Phone: +905-304-5683

Fax: +905-304-0386

Full Service PVM

info@adventureworks.org
www.adventureworks.org
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Dave Pastorok & Char
Fetterolf

The Adventure Network
P.O. Box 309

Chalfont, PA 18914
Phone: +1-215-997-9270
Fax: +1-215-997-8094

Full Service PVM

char@adventure-network.net
www.adventure-network.net

Terence Low

Adventure Systems Pte, Lid
8 Kaki Bukit Avenue 4Premier
@ Kaki Bukit #08-21
Singapore, 415875
+65-6-543-0282

+65-6-543 0382

Installation, Inspection

thrills@adventuresystems.com.sg
www.adventuresystems.com.sg
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Valdo Lallemand

Aerial Designs

dba Vision Leadership, Inc.
14306 22nd Ave NE
Seafttle, WA 98125

Phone: +1-206-418-0808
Fax: +1-425-671-0584

Installation, Inspection, Training

valdo@aerialdesigns.com
www.aerialdesigns.com

Jon Godsey

Beyond Ropes

P.O. Box 1349

Norman, OK 73070
Phone: +1-405-641-5254

Full Service PVM

jongodsey@beyondropes.com
www.beyondropes.com

Ken Jacquot
Challenge Towers, Inc.
162 Timberlakes Drive
Todd, NC 28684
Phone: (828)265-0602
Fax: +1-828-265-0625

Full Service PVM

info@challengetowers.com
www.challengetowers.com

Joe Lackey

Alpine Towers International,
Inc.

P.O. Box 8434

Asheville, NC 28814

Phone: 828-733-0953

Fax: 828-255-8874

Full Service PVM

info@alpinetowers.com
www.dlpinetowers.com

John Walker & Thaddeus
Shrader

Bonsai Design, LLC

2134 Buffalo Drive

Grand Junction, CO 81507
Phone: +1-888-665-4697
Office: +1-970-255-7393
Fax: +1-970-255-6741

Full Service PVM

thaddeus@bonsai-design.com
www.bonsai-design,com

Andrew Hubert & Sarah
Oosterhuis

Challenges Unlimited, Inc.
1304 Beatrice Town Line, R.R. 6
Bracebridge, ON P1L 1X4
CANADA

Phone: +1-705-385-4209

Fax: +1-705-385-4214

Full Service PVM

info@challengesunlimited.com
www.chdllengesunlimited.com
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Scott Andrews

Andrews Consulting, LLC
dba Northwest Teambuilding
7536 9th Ave NE

Seattle, WA 98115

Phone: +1-206-818-1838

Full Service PVM

office@nwteambuilding.com
www.andrewconsultingllc.com

Jim Wall

Challenge Design
Innovations

P.O.Box 219

Pineola, NC 28662
Phone: +1-828-737-6850
Fax: +1-828-737-6849

Full Service PVM

info@cdiinfo.com
challengedesigninnovations.com

Kennerly de Forest
Challenge Works, Inc.
123 Sunset Terrace
Scotts Valley, CA 95066
Phone: +1-831-440-1421
Fax: +1-831-438-2989

Full Service PVM

info@challengeworks.com
www.challengeworks.com
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Larry & Lori Nellist

EDGIE Designs

3939 Snow Hill Rd.
Dowelltown, TN 37059
Phone: +1-615-536-5623
Fax: +1-615-536-5624

Full Service PVM

larry@edgiedesigns.com
www.edgiedesigns.com

Keith Jacobs

Experiential Systems, Inc.
P.O. Box 188

Lansing, IL 60438

Phone: +1-877-206-8967 or
+1-877-657-3046

Full Service PVM

info@experientialsystems.com
www.experientialsystems.com

Jim Grout

High 5 Adventure Learning
Center, Inc.

130 Austine Drive
Brattleboro, VT 05301
Phone: +1-802-254-8718
Fax: +1-802-251-7203

Full Service PVM

info@high5adventure.org
www.high5adventure.org

Tony Draus

EdVenture Builders

48 Timberview Drive
Bloomsburg, PA 17815
Phone: +1-570-784-0380
Fax: +1-570-784-0380

Full Service PVM

tonydraus@gmail.com
www.edventurebuilders.com

Jeffrey Chua

EXPONENT CHALLENGE
TECHNOLOGY ASIA PTE LTD
48 Toh Guan Road East #05-
153

Enterprise Hub

Singapore 608586

Tel : (+65) 9815 1085 / 65159
363Fax : (+65) 6515 9285

Full Service PVM

info@exponentasia.com.sg
jejochua@me.com
www.exponentasia.com.sg

Randy Smith

Vestals Gap Ventures, LLC
34752 Charles Town Pike
Purcellville, VA 20132
Phone: +1-703-478-1078
Fax: +1-540-668-6253

Full Service PVM

vestalsgapventures@gmail.com
www.vestalsgapventures.com
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Todd Domeck

Experiential Resources, Inc.
PO Box 542

Lahaina, HI 96767

Phone: +1-877-513-7370
Fax: + 1-888-717-2549

Installation, Inspection, Training

info@experientialresources.net
http://experientialresources.net/

Lori & Jerrod Pingle

Get A Grip Adventures, LLC
900 Hard Road

Columbus, OH 43235
Phone: +1-614-906-5674
Fax: +1-888-557-3309 |

Installation, Inspection, Training

lori@getagriponline.com
www.getagriponline.com

Tom Leahy

Leahy & Associates, Inc.
7013 Roaring Fork Trail
Boulder, CO 80301
Phone: +1-303-673-9832
Fax: +1-303-604-1901

Full Service PVM

info@leahy-inc.com
www.leahy-inc.com
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Dick & Lura Hommond
Leadership on the Move
15238 Old Stoney Rd.
Ponder, TX 76259

Phone: +1-940-479-2920
Fax: +1-940-479-2188

Training, Certification

dick@leadershiponthemove.
com
www.leadershiponthemove.com

Tom Zartman

Phoenix Experiential Designs
P O Box 396

Sugar Grove, NC 28679
Phone: +1-828-260-7864

Installation, Inspection, Training

fzartman@phex.biz
www.phex.biz

Toshio Hayashi

Project Adventure Japan
Verde Aoyama 6-F

2-6-12 Shibuya, Shibuya-ku

Tokyo 150-0002 - JAPAN
Phone: +81-3-3406-8804
Fax: +81-3-5467-7018

Installation, Inspection, Training

paj@pajapan.com
WWW.pJjapan.com
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John Lazarus

Northeast Adventure, LLC
162 Spencer Hill Road
Winsted, CT 06098
Phone: +1-860-379-1735
Fax: +1-860-379-1748

Full Service PVM

neadventure@neadventure.com

www.neadventure.com

Lye Yen Kai

Pivotal Learning Pte Ltd

33 Ubi Ave 3 #05-54 Vertex
Tower Singapore 408868
Phone: +6-58-113-1308

Training, Certification

info@pivotal-learning.com
www.pivotdl-learning.com

Josh Tod

Rope Works, Inc.

551 Bluecreek Road
Dripping Springs, TX 78620
Phone: +1-512-894-0936
Fax:+1-512-858-2365

Full Service PVM

info@ropeworksinc.com
www.ropeworks.com

Tony Yap & Colin Caines
Outdoor Specialist PTE LTD
51 Tannery Lane #01-01,
Sharley Warehouse
Singapore 347798 -
Phone:+65-6-844-2444
Fax: +65-6-844-6484

Installation, Inspection

info@experientialresources.net
http://experientialresources.net/

Bob Ryan

Project Adventure, Inc.
719 Cabot Street
Beverly, MA 01915
Phone: +1-978-524-4500
Fax: +1-978-524-4501

Full Service PVM

info@pa.org
WWW.[0d.0rg

Ben Kopp

Signature Research, Inc.
P.O. Box 6022
Douglasville, GA 30154
Phone: +1-770-577-8048
Fox: +1-770-577-8053

Full Service PVM

info@signatureresearch.com
www.signatureresearch.com
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Erik & Jennifer Marter
Synergo

15995 SW 74th Ave
Suite 200

Portland, OR 97224
Phone: (503) 746-6646
Fax: (503) -746-6944

Full Service PVM

info@teamsynergo.com
www.teamsynergo.com

Charlie Williams
WingSpeed Adventures
808 Russell Station
Francestown, NH 03043
Phone: +1-603-547-8822
Fax: +1-603-547-8833

Full Service PVM

wngspdadv@agol.com

www.wingspeedadventures.com

Individual Member

A practitioner, student, or interested party who is not
directly affiliated with an organization which delivers
challenge course programming or provides services to
the marketplace, or a person who is employed by an
organization which offers programs and services in the
challenge course industry representing less than 15% of the

organization's annual revenue.
Membership period: 1 year

Annual membership dues: 85.00/year
Student or Senior dues: $65.00/year

Business to Business (B2B)

An organization that provides services or products to
operators, vendors, or manufacturers. Common services
offered by Vendors include but are not limited to
design, installation, inspection, training and certification,
operational reviews, engineering and business consulting.
Many vendors also provide products direct to operators,

and on occasion, direct to consumers.

Membership period: 1 year
Annual membership dues: $400.00/year
NFP: $295.00/year

Maftt Miller

Universal Ropes Course
Builders, Inc.

P.O.Box 12
Albrightsville, PA 18210
Phone: +1-570-722-3500
Fax: +1-570-722-1405

Full Service PVM

matt@universalropes.com
www.universalropes.com

Dan Lindroth

Visionary Adventure Inc.
34 East Main Street #168
Smithtown, New York 11787
Phone: 631 675-6419

Fax: 631 982-5031

Installation, Inspection, Training

daniel@visionaryadventure.com
wWWW.Visionaryadventure.com

ACCT Membership

Industry Stakeholder

An organization or entity that has interest or concern
in the Challenge Course and Aerial Adventure Course
market. Industry stakeholders and aoffiliates can affect
or be affected by the ACCT's actions, objectives and
policies. Included in this category are organizations that
are involved in standard setting, regulation and policy
making, other trade associations, law firms, supplemental
service providers, and amusement park device operators

that do not currently provide Challenge Course services.

Membership period: 1 year
Annual Membership dues: $299.95/year

Professional Vendor Member ( PVM)

A PVM of ACCT is a company which has successfully
completed the Professional Vendor Member Application,
including the Accreditation, process. The process includes
a stringent review which determines an applicant’s
adherence to ACCT Accreditation Policies and Procedures
and its good faith commitment to ACCT Standards.
Successful completion of this process distinguishes a PVYM
from other vendors, identifying the PVM as having been

found to be highly experienced and competent.

Membership period: 1 year
Annual membership dues: $1800.00/year

23 P.O. Box 19797 Boulder, CO 80308 | Ph: 800.991.0286 | e: membership@acctinfo.org | www.acctinfo.org

Business to Client (B2C) Service Provider

An organization offering challenge course/aerial
adventure course programs or services direct to the public
at a specific site or location. Most operators manage
challenge courses that may include but are not limited to
low elements, high elements, climbing walls, zip lines, zip
line tours, canopy tours, aerial trekking courses, adventure
parks, or zip rides or provide experience-based training
and development to end users.

Membership period: 1 year
Annual Membership dues: $400.00/ year
NFP: $295.00/year

ACCT Membership Office

The ACCT Membership Office handles
membership services, registrations,
standards sales, and general office duties
for the ACCT.

Contact information:

Membership@acctinfo.org
Tel: 1800-991-0286 Ext. 1
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ACCT Mission Statement

The Association for Challenge Course Technology establishes and promotes the standard of care and measure
of excellence that defines professional practice and effective challenge course programs. ACCT develops,
refines, and publishes standards for Installing, maintaining, and managing challenge courses; provides forums
for education and professional development; and advocates for the challenge course and adventure industry.

ACCT Vision Statement

The Association for Challenge Course Technology is the undisputed industry leader, advancing the industry and
enabling members’ on-going success.

ACCT Board of Directors

Executive Director - Board Chair - Ben Kopp ‘20 Board Vice Chair -
Shawn Tierney Douglasville, GA Bahman Azarm ‘20
Boulder, CO ben.kopp@acctinfo.org Fairfield, CT
shawn@acctinfo.org bahman.azarm@

acctinfo.org

Secretary - Scott Micah Henderson ‘18 Ryan Olson ‘19
Andrews ‘18 Flagstaff, AZ Holmen, WI
Seattle, WA micah.henderson@ ryan.olson@acctinfo.org
scott.andrews@acctinfo.org acctinfo.org
Sara Bell ‘19 Dylan Burt ‘19 Michelle Hepler ‘18
Saluda, NC Flagstaff, AZ Statesville, NC
sara.bell@acctinfo.org dylan.burt@acctinfo.org michelle.hepler@

acctinfo.org

Carson Rivers
Todd, NC
carson.rivers@acctinfo.org

Original material contained herein may be freely reproduced with appropriate credit given to this publication and
author if applicable. Materials reproduced from other sources may not be reproduced without the permission of said
source.

Material presented does not necessarily reflect the philosophies or the position of the Board of Directors, volunteers, or
staff.

All parties interested in submitting materials for publication in Parallel Lines are encouraged to send them to the Main
Office, Attention: Editor. We reserve the right to refuse or edit any materials submitted. Photos should be submitted with
artficle submissions. For more information contact us at +1-800-991-0286 between 2:00 a.m. -5:00 p.m., CST.

Our email address is membership@acctinfo.org We are also accessible through our website at: www.acctinfo.org
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